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[ ]
o

IX. BIBILIOGRAPHY

Statutes/Conventions/Treaties/Draft Legislations

IN Domain Name Dispute Resolution Policy

Constitution of India, 1950

Consumer Protection Act, 2019, No. 35, Acts of Parliament, 2019 (India).
Copyright Act, 1957, No. 14, Acts of Parliament, 1957 (India).
Trademarks Act, 1999, No. 47, Acts of Parliament, 1999 (India).

Trade Marks Rules 2017 (replacing Trademarks Rules 2002)

2013 Hawaii Revised Statutes: Title 26. Trade Regulation And Practice, Section 482P-
1
2014 New York Laws - CVR - Civil Rights [NYCRL]
o ARTICLE 3. Penal Damages [3344 - 3346] ( Article 3 enacted 1872.)
o Article 5 - (50 - 52) Right of Privacy [ As amended by Senate Bill Senate Bill
S5959D]
CALIFORNIA CIVIL CODE - CIV [CCC(C]

o CHAPTER 2. Measure of Damages [[3300.]-3361] ( Chapter 2 enacted 1872.)
Digital Millenium Copyright Act of 1998, 17 U.S.C

o DIVISION 4. GENERAL PROVISIONS [3274 - 9566] ( Heading of Division

4 amended by Stats. 1988, Ch. 160, Sec. 16.)
ELVIS Act or Ensuring Likeness Voice and Image Security Act, signed into law by
Tennessee Governor Bill Lee on March 21, 2024
Federal Copyright Act of 1976, 17 U.S.C.
Federal Trademark Dilution Act of 1995, 15 U.S.C
Indiana - IN ST 32-36-1- Section 17. IC 32-36-1-1 [Amendments To Sections 1 and 8
Effective July 1, 2012]:
Lanham (Trademark) Act of 1946, 15 U.S.C.
Draft No Artificial Intelligence Fake Replicas And Unauthorized Duplications Act (No
AI FRAUD Act), H.R.6943, 118th Cong. (2024).
Draft Nurture Originals, Foster Art, and Keep Entertainment Safe (NO FAKES) Act of
2023
South Dakota : Title 21, Chapter 21-64, Section 21-64(1) (2) read with (3)

o TITLE 2. COMPENSATORY RELIEF [3281 - 3361] (Title 2 enacted 1872.)
Trademark Law Revision Act of 1988 (“TLRA”), Pub. L. No. 100—667, 102 Stat. 3935
(codified at 15 U.S.C. § 1051 (2006)

Washington: WA ST 63.60.040, Title 63. Personal Property, Chapter 63.60.
Personality.
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United Kingdom

Human Rights Act 1998, c. 42

European Union

European Convention on Human Rights

Australia

China

Trade Marks Act 1995 (Cth) (Austl.).

e Civil Code of the People’s Republic of China (Adopted at the Third Session of the
Thirteenth National People’s Congress on May 28, 2020)
o Book Four Personality Rights

Other International Legal Materials

India

India

Uniform Domain Name Dispute Resolution Policy (‘UDRP’), 1999
https://www.icann.org/resources/pages/policy-2024-02-21-en

Domain Name Dispute Resolution Service for Generic Top-Level Domains, WIPO
available at: https://www.wipo.int/amc/en/domains/gtld/

Guidelines

GUIDELINES FOR CELEBRITIES IN ADVERTISING (‘Celebrity Guidelines ASCI’), in
Advertising Standards Council of India, THE CODE FOR SELF-REGULATION OF
ADVERTISING CONTENT IN INDIA https://www.ascionline.in/wp-
content/uploads/2024/04/Code-Book _Codes Webready.pdf.

THE INFORMATION TECHNOLOGY (INTERMEDIARY GUIDELINES AND DIGITAL MEDIA
ETHICS CODE) (‘Intermediary Guidelines’), /n Digital Media Guidelines And Policies
By Ministry Of Information And Broadcasting
https://www.meity.gov.in/writereaddata/files/Revised-IT-Rules-202 1 -proposed-

amended.pdf
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