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Preface
The book brings together a collection of chapters that provide insights from Indian ethos, applicable to present-day management issues and challenges. The book will help the readers in making effective decisions, driven by values and ethics. In a world where ethical management and leadership are increasingly advocated in practice and academia, this book emerges at an opportune time to fill a significant gap. The topic of Indian ethos and values in management is being given a lot of thrust by NEP 2020 and bodies like AICTE and UGC. It is a new topic, and there are not many books on this theme. With the rise of India as a global economic and power house, many of the lessons emerging from this book can be drawn upon in many other contexts, particularly developing economies.
The book draws from the wisdom available in ancient Indian scriptures and philosophies, which can act as guides for students and future managers in decision-making. Specifically, these insights will enable them in exercising discretion and managing teams in a VUCA and BANI world. The book also provides insights in aligning modern-day management education with more holistic and eastern perspectives, thus making it suitable for Indian context. The book will aid character building of students and practicing managers, helping them resolve dilemmas that they can encounter in day-to-day lives.
While the subject of Indian Ethos in Management has been introduced in several B-schools, there is a dearth of books on the subject that can be referred by students. This new book will bring together key aspect in a single volume, thus addressing ethics issues holistically. The book is a collection of chapters which are directly related to the subject and can be used by teachers, students, and scholars alike. Some of the key features of the book are focus on management lessons from the Indian scriptures, Indian philosophies and approaches to ethical dilemmas, a holistic approach to the integration of business ethics and management.
This new book is relevant to many different disciplines including management, international business, sociology, cultural studies, and education, to name a few. The contents directly cover topics from course outlines of many B schools, bringing together in a single book key perspectives in Indian ethical management. Our publication can act as a reference book for courses on Indian Ethos and Business Ethics running in B schools in India and abroad.
The fluid structure of the book makes it an easy read. The introduction contextualizes Indian Ethos and Business Ethics. This is followed by a series of chapters that focus on the Historical and Cultural Context of Indian Ethos and Business Ethics and its application to various social domains including business ethics, leadership, marketing and advertising, human resource management in Indian companies, sustainability, and cross-cultural business communication. These applications are also discussed in relation with the growing influence of globalization.
As we evaluate the reception of this first edition and prepare for future editions, feedback from our valued readership is welcome. We wish you a pleasant journey into this novel and provocative text.

